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by Mara L. Shorr, vice president of marketing and 

business development for The Best Medical Business 

Solutions, and Angelica Pierini, administrator at Pierini 

Esthetic Surgery 

The world is a diverse place that allows for the en-
joyment of cross-cultural interaction. As a result, skin care 
professionals must be careful when trying to fit their spa’s 
culture into a sea of sameness because their demographic 
makeup greatly affects a number of factors including the 
methods with which the spa is marketed to clients and how 
they are communicated with once they are in the spa.

To read more of Cultural Marketing: How Communication 
and Relationships Can Differ Due to Clients' Cultural 
Background, visit DERMASCOPE.com.

ONLINE EXCLUSIVE ARTICLE

Sign up now by visiting 

DERMASCOPE.com/e-newsletter.

E-NEWSLETTER

Stay Informed of the Latest and Greatest 

News in the Aesthetics Industry!

Get the best of what DERMASCOPE Magazine has to offer – 

delivered right to your inbox! By signing up for our digital  

newsletter, you will receive the latest news and trends in the  

aesthetics industry. Each e-news-

letter is customized with the latest 

editorial content DERMASCOPE 

has to offer. It is the best way to 

stay informed about upcoming 

events, forum and blog topics, 

new website content, special an-

nouncements and offers, and so 

much more!

BLOG

It is time for you to join  

the “blogosphere!” 

Allow DERMASCOPE.com to help you express your 

thoughts as a skin care professional by creating a 

personal blog. Engage with your followers, receive 

feedback by regularly provid-

ing topical and relevant in-

formation and resources, 

and distribute your content 

more widely thanks to 

maximum search engine 

optimization provided by     

 DERMASCOPE.com. Be-

come a part of 40 years of 

encyclopedic knowledge in 

our aesthetic industry!
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